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P7D TV VIEWERS |;|
GEOGRAPHIC LANDSCAPE...

PROVINCE % and population figures

S
I

@

42%
METRO

29%

URBAN

29%

RURAL

26% (9.7m) 10% (3.6m)

7% (2.5m)

7% (2.7m)

gm% (7.1m)

12% (4.3m)

5% (2.0m)

29, (0.8m)

13% (4.7m)




FREE TO AIR VIEWERS |;]
DEMOGRAPHIC LANDSCAPE...

BLACK WHITE COLOURED INDIAN
oso? n | J _ 4 |
"“ ? w 86% 3% 10% 1%

16.8 million
ADULTS 15 YEARS+

AGE % HOME LANGUAGE % | -l

52% 48%

Zulu 28
15-24 MONTHLY Xhosa 19
m25-34 HOUSEHOLD INCOME prkaans S o
m35-49 AVERAGE: R6,409 Sesotho 9
Sepedi 9

m50-64 o English

5

m65 + Tsonga W 4
Q Swati 2

Venda 2

Ndebele 1




PAY TV SUBSCRIBERS |;]
DEMOGRAPHIC LANDSCAPE...

‘ ° ° BLACK WHITE COLOURED INDIAN
o5} » P J
"illi'. 71% 15% 9%, 4%

17.2 million
ADULTS 15 YEARS+

AGE % HOME LANGUAGE % | -l

15 - 24 Zulu 25

51% 49%

MONTHLY fE_”g'ish
m25-34 HOUSEHOLD INCOME prriaans
m35 - 49 AVERAGE: R17,442 Sepedi

Sesotho
=50 - 64 o Setswana

m65 + Swati
a Tsonga

Venda

Ndebele




TV SETS IN HH... III

Average of 1.1 working TV sets in household !

949/

Have 1 working TV set

5%
Have 2 working TV sets 3 0/0

Also have a non-working

3 1% TV set in home
Have 3+ working TV sets




EQUIPMENT IN HH...

FLAT SCREEN/HD VS STANDARD PLUG-IN EQUIPMENT
BOX TELEVISION SETS IN HH
=13 53%

5 7 0/0 ) DVD player

Standard box

449/
Flat screen/HD 2%
(

490
Media player

VHS recorder

1%

Games console




TECHNOLOGY IN HH... |__.___|

519% 9906

Satellite dish e PVR decoder
499/ — 419%
Antenna/Aerial Standard decoder




TV & INTERNET PLATFORMS... I;I

psty 50% shommex

i

oV - sV

OPENVIEW HD

NETFLIX
3 StarSat N\ J
€p starsa 0.4% ~
36,450 individuals
0.09%

** very small base




VIEWING BEHAVIOUR... L]

(o)
96% S 11%

Live TV

PDsw, 8Y0
Automaticall
Catch Up stored on dedoder

"\ i 3%

ONLINE Online

=xn 13%
DVD box set

9% have internet enabled TV sets
3% claim internet usage on TV set
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TV
UNIVERSE
UPDATES

(from the ES)




ES SURVEY

60 000 000
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45 000 I
50 000 000 44 300 44100 000 45062 11 45 353 96
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40 000 000 I
|
30 000 000 I
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10 000 000 I
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0 |
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BRC TAMS INSTALLED PANEL LOOKS
LIKE THE ES TV UNIVERSE...

BRC TAMS PANEL ES TV Universe
(installed H/H) |
wllTnn « N0
AT, (PN,
L, A L
L L
UL IRFIEIERERERR 1111
T PPEICIION 1 bR
WIS WP
VAL L
e, T,
Affide b AREREP=oo
BLACK 79% BLACK @ 80%
COLOURED 7% COLOURED @ 9%
ASIAN/INDIAN 39% ASIAN/INDIAN @ 3%
WHITE 11% WHITE @ 8%




PANEL BALANCE BY PROVINCE...

New Universe Update

PROVINCE

843 853

525 525
341 318 299 302

157 159
55 55
. =

WcC NC FS EC KZN MP LP GP NW

211 214 282 285

197 200

M ldeal ®Installed

AREA

1280 1282

871
839 792 758

Metro Urban Rural

M ldeal ®Installed
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b
THE PANEL DEMOGRAPHICS ARE WEIGHTED UP TO THE TV
UNIVERSE DEMOGRAPHICS

Total Universe

AMS Panel

IHS
Universe




THE NATURE OF LIVE PANELS...

« Panels churn, CHANGE and
EVOLVE all the time

 Polling on any given day will not
collect data from the whole panel.

« To represent the TV Universe, the @
panel demos are weighted to the
TV Universe demos — DAILY




—
RIM Weights changed

2015 2016 2017 2018
AMPS AMPS ES

Total Universe Total Universe Total Universe Total Universe

IHS
Universe
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INDIVIDUAL RIM WEIGHTING
STRUCTURE...

Age Group

Kids/Adults x Pay TV/Non Pay TV
Kids/Adults x Gender
Kids/Adults x Province

Kids/Adults x Race
Kids/Adults x Area (M/U/R)

=
LY R SENY-)

Total Number of Categories 48




HOUSEHOLD RIM WEIGHTING
STRUCTURE...

HOUSEHOLD RIM CATEGORIES
WEIGHTS

Province

Race

Area (M/U/R)

Pay TV/Non Pay TV
Household Size

NNWRO

Total Number of Categories 20




TARGET MARKETS ‘ @

e Province

- Area (M/U/R) ®

- Race Group HH
- Gender ?

- Age

. Pay TV / FTATV ;o® @@




THE PANEL,
WEIGHTING
EFFICIENCIES
& PANEL

HEALTH




THE PANEL...

August August August August April
AL Heinel sl 2014 2015 2016 2017 2018
Installed Panel 2658 2667 2899 ﬁ ﬁ

Reporting (Intabs) 90.9% 89.8% 89.7% 91.0% 92.0%
Coverage of TV sets 89.3% 92.8% 949% 93.4%
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WEIGHTING EFFICIENCIES...

August August
KPI Panel Health 2014 2015

Ind. weighting efficiency

H/H weighting efficiency

Ind. maximum weight 40 860 22 618
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PANEL TENURE

10+Years j 2.09%
8-10Years j 3.39%
6-8Years j 4.59%

4-6Years

()

47.04%

1-3Years 32.45%

7-12Months 5.34%

|

0-6Months 5.10%
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BRC TAMS VITAL SIGNS...

Universe:
Population age 4+ 13 975 Sample
45 million APRIL 2018
South Africa
TAMS Panel

mdscn W+

---------




BRC TAMS SNAPSHOTS...

TOTAL TV HOUSEHOLDS H/H
14 085 579

TOTAL TV HOUSEHOLDS H/H

14. 09 MILLION

FREE TO AIR (FTA)

7928 834

DSTV No, of TV CHANNELS
Csors (@) I

=1

OVHD

811 000

OOD

TV DATA is tracked DAILY and by EVERY SECOND viewed
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TOTAL TELEVISION
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TOTAL TV- ALL DAY

16.0%

14.0%

12.0%

10.0%

8.0%

6.0%

TOTALTV: ALL DAY - ALL INDIVIDUALS
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TOTAL TV-ALL DAY

ALL DAY BY ADULTS/KIDS

TOTALTV

16.0%

14.0%

12.0%

10.0%

8.0%

6.0%

4.0%

2.0%

0.0%

8199M

LYBM

EREEI

SY9dM

v 399M

€399M

CA9dM

TX99M

CSPdIM
LERES
05 99M
67 499M
877 499M
LY 99M
9v J9dM
St 99IM
i 3A99M
€V I9/M
v A9dM
T 399Mm
0v 393M
6€ 199M
8€9dIM
LEPM
9€ ™M
SE ™M
VEAdM
€€ AdM
CENdM
TEXdM
0€PdaM
6C99M
8¢ PdIM
LTP™M
97 ™M
STR™IM
VTedIM
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CCAdM
TTPIM
07P™aM
6T )29M
8T 29M
LT 39M
9T ¥99M
STY99M
V1 93M
ETA9dM
CTPdM
TT99M
0T J°9M
6 199N

Adults Age 15+

Kids Age: 4-14

Total Indv (incl guests)
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TOTAL TV-ALL DAY

ALL DAY PAY VS NO PAY

TOTALIND

20.0%

18.0%

L R N W N N N N

16.0%

14.0%

12.0%

10.0%

8.0%

6.0%

4.0%

2.0%

0.0%

8199M

LM

EREL
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7 399M

€399M

C9dM

T399M
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ERESI
05 %99M
6¥ 199M
817 99M
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Oov %99M
6€ 99M
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9€ %M
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0CP9M
6T J99M
8T 329M
LT X9BM
9T 39M
STXP9M
IARES
ET APxM
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TTX99M
0T J99M
6399M

Total Indv(incl guests)
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TOTAL TV-ALL DAY

ALL DAY BY RACE

TOTALTV

18.0%

X
<
o
—

- — -

14.0%

12.0%

10.0%

8.0%

6.0%

4.0%

2.0%

0.0%

8399M

LM

9399M

FRESN

V7 29M

€399M

CA9dM

TX99M

CSA9dM
TS399M
05 399M
6V 399M
817 339M
Ly J39M
9 J9dM
SvP9IM
i A99M
€V A9dM
v A9dM
TV 399Mm
0v 399M
6€ J29M
8€ ™M
LEPM
9€ PdIM
SEPIM
VENIBM
€€ M
CENdM
TE XM
0€ ™M
62 29M
8¢ PdIM
LTP™IM
97 PdM
SCAdM
VTedIM
ECAPdM
CCAdM
TT™™(M
0 22M
6T J29M
8T 99M
LT 99M
9T ¥9dM
ST99M
ARESN)
ET499M
CT™™/M
UREEI
0T X29M
699N

e Ind: White Ind: Blacks

e |nd: Indian

e Ind: Coloured
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TOTAL TV- PRIME TIME

TOTAL TV: PRIME TIME - ALL INDIVIDUALS
30.0%

25.0%
20.0%
15.0%
10.0%

5.0%

N (P 9 AN O D VW OV A O DY DDOAN DD DD 9 A D DN O AN
e\}-eseg.ez.é{.e&e&e&e&e&a&é&’vé&’ve&\&":"J”:”:\:,*&*&*v*v*vego
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TOTAL TV- PRIME TIME

PRIME TIME ADULTS/KIDS

TOTALTV

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

899M

LM

ERES

S99M

7 399M

€99M

C9dM

T399M

¢S A™/M
ERESI
0599M
67 199M
8Y 99M
LY %3™/M
917 J9M
Sv PdM
v 39dM
€V A9dM
™M
TV 39=9M
0t 399M
6€ 99M
8E A99M
LENBM
9€ M
SEAPM
V€M
€EAdM
CEAPM
TEX™/M
0€29M
6 199M
8¢ A9dM
LTABM
9T M
SCP™IM
VTPIM
E€CAdM
CCA™M
TCH™/M
0CP9M
6T J99M
8T %99M
LT 939M
9T 39M
ST A99M
V199M
ET ™M
CT99M
TTX9™M
0T d29M
6399

Adults Age 15+

Kids Age: 4-14

Total Indv (incl guests)
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TOTAL TV- PRIME TIME

PRIME TIME PAY VS NO PAY

TOTAL IND

36.0%

32.0%

28.0%

24.0%

NG - - . . W S W

20.0%

16.0%

12.0%

8.0%

4.0%

0.0%

8199M

LM

ERES)

FRESI

AR

€99M

[RES

T99M

¢S A™/M
ERESI
05 99M
67 199M
8¥ 499M
L7 399M
917 J9M
Sv PaM
v A9dM
€V A9dM
r A9™/M
TV 399M
Ot J29M
6€ 19dM
8€ A9OM
LEAIBM
9€ M
SE ™M
VEPdM
€EAdM
CEAdM
TEX™/M
0€29M
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8¢ ABM
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8T %99M
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9T 329M
ST X99M
Y199M
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0T J29M
6399M

Total Indv(incl guests)
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TOTAL TV- PRIME TIME

PRIME TIME BY RACE
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ALL DAY
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AVERAGE TIME VIEWED- ATV
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CHANNEL SHARE

ALL DAY - ALL INDIVIDUALS
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SEM VIEWING
PROFILES BY
TV CHANEL
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SEM VIEWING PROFILE...
SABC 3
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SEM VIEWING PROFILE...
SABC NEWS INTERNATIONAL
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SEM VIEWING PROFILE...
ETV
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SEM VIEWING PROFILE...
eNCA
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SEM VIEWING PROFILE...
DSTV COMMERCIAL
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SEM VIEWING PROFILE...
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SEM VIEWING PROFILE...
M-NET
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SEM VIEWING PROFILE...
CARTOON NETWORK
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SEM VIEWING PROFILE...
NAT GEO WILD
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SEM VIEWING PROFILE...
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SEM VIEWING PROFILE...
MTV
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SEM VIEWING PROFILE...
COMEDY CENTRAL C
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SEM VIEWING PROFILE...
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SEM VIEWING PROFILE...

eMOVIES EXTRA movies
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SEM VIEWING PROFILE...
eMOVIES+
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